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ORGANIZATIONAL AND LEGAL PRINCIPLES
OF DEVELOPMENT OF DOMESTIC TOURISM
IN UKRAINE

The article is devoted to substan-
tiation of organizational and legal
principles of domestic tourism in
Ukraine. It reveals the essence of
domestic tourism, the analysis of
legal regulation of domestic tour-
ism in Ukraine. Based on the sta-
tistical reporting, the author pro-
vides an assessment of the domestic
tourist flows for 2000-2013 years.
The advantages and disadvantag-
es of domestic tourism for differ-
ent contact audiences are specified.
The problems and prospects of de-
velopment of domestic tourism in
Ukraine have been generalized.

The development of domestic tour-
ism in Ukraine today is very import-
ant as it promotes the development
of SMEs in tourism, employment,
construction of modern infrastruc-
ture, preservation of competitive
market of tourism services, promo-
tion of export of tourism services,
increase of the share of tourism in

the economy of Ukraine, improve-
ment of tourism image of Ukraine
and creation of a competitive na-
tional tourist product and its pro-
motion in the world markets.

We believe that “domestic tour-
ism” can be defined as tourism ac-
tivities within the country of per-
sons permanently residing in it.
Particular characteristics and ad-
vantages of domestic tourism were
identified. It is proved that the de-
velopment of domestic tourism can
be effectively provided only imple-
menting state regulation (tax reg-
ulations, promotion of companies
engaged in domestic tourism as a
priority for state, promotion of na-
tional tourism product in the mar-
ket, etc.). State regulation of the
domestic tourism development will
increase the volumes of services
provided to tourists and respective-
ly payments to the budgets of dif-
ferent levels.
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